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What to do when your art is ripped off? 
 
You’ve just discovered that someone is using your work without permission. 
Maybe they are selling it, using it on products. 
 
When it happens, it hurts. It will make you sad and mad. But... 
 
DO NOT GO PUBLIC about it. It’s super tempting to just scream from the 
rooftops, post to Twitter or Facebook or Instagram about it, because you 
know your fans will have your back and support you. But let’s focus on 
what’s most important: 
 
GETTING WHAT WE WANT. We want... 

● The art/product taken down, or credited 
● Compensation if the art was sold in any way 
● Maybe a new, positive relationship (continue to license it) 
● Them to stop copying you and others 
● The problem gone so we can stop thinking about it and carry on 

making art and enjoying the sunshine.  
 
Making contact 
Get in touch with the offender privately. Find their email if you can - this is 
best. If not, fill out a contact form on their website. A DM in Instagram or 
Twitter might get lost or ignored, but if it’s the only way, use it.  
 
What to say: 
First off, be human, be civil.  
You don’t want to be screaming at them (even though you really want to), 
otherwise they’ll just dismiss you or get defensive. You want to go into this 
as a solid, serious businessperson, and you want to be treated as such. Chin 
up, shoulders back, you got this. You mean business. You deserve and 
demand respect.  
 
Be specific. 

● Point to which artwork they stole - link to their post. Describe the 
artwork if necessary. 

● Point out that you are the original artist - link to your own post, the 
first time you posted it 

● Point out that what they have done is wrong and against the law. 



● Point out the negative impact this has - ex “I support my family with 
my work”. Show that you are a real human being, and this 
infringement has real life, personal consequences.  

● Specify what they need to do next - a call-to-action:  
○ Take down the artwork, or credit you 
○ Remove from shops 
○ Pay you for all items sold - 10% of all sales. You trust them to 

be transparent with how many were sold. 
○ Open to continue licensing it? (if you think you could work with 

this company) - this can be suggested in subsequent emails 
● You were going to publically call them out, but decided to try to sort 

this out privately, directly, for now. (you are throwing them a bone 
here) 

● Ask them to respond swiftly. “I look forward to your prompt response” 
 
Sign your full name, and make sure your website and social links are in the 
footer (or bottom) of your email. Hit send. 
 
9 times out of 10 I have received a response by doing this. 
 
The response you get will vary. Here’s a couple of possibilities: 
 

Response 1:  
“We are truly sorry!” The company had no idea that the artwork 
belonged to you, that one of their designers got lazy and took it off 
the internet without bothering to check if there was a creator behind 
it. Of course they did not mean to steal it, they would be happy to take 
it down, pay you, etc.  

 
You may not believe this response, but it’s a good one. At least they admit 
they are at fault, and are willing to correct the situation. I have received this 
reply a few times. The company puts so much pressure on their designers to 
deliver good ideas, that they end up going on Pinterest or Instagram or 
whatever to look for ideas they can swipe. I have received this response a 
number of times, and on occasion I will include something in my email like 
“perhaps you didn’t mean to copy my work, that it was an oversight on the 
part of one of your staff members…”, which gives them an easy out of the 
whole mess, and they don’t have to be as defensive. It might not be entirely 



true, but hey, you’re gonna get what you want. Respond to them, and keep 
the conversation going until you’ve got what you wanted. 
 

Response 2:  
“What’s the big deal bro, I found it on the internet, I didn’t really copy 
you, it sorta looks the same, you should be flattered, I dunno….” 

 
This person is trying to be chill, they think you are overreacting, and they 
may be testing to see how serious you are. They don’t really want to deal 
with this. Did they really copy you? If so, reply with a stern email. Repeat 
your points - this is a copyright violation, you are serious, you want it taken 
down, etc. 
 
 
Another approach: DMCA 
 
You may have come across something called the DMCA. It’s the Digital 
Millennium Copyright Act and it’s a group of US laws that protect 
copyrighted content on digital mediums. One option to get your content 
removed from a website is the DMCA Takedown Notice. It is a tool for 
copyright holders to request a website owner or ISP to remove material that 
infringes on your copyright. The problem is that there are very exacting 
provisions you must comply with in order to submit a DMCA takedown 
notice. It’s a bit complicated. In my opinion, it’s better to contact the person 
directly, human to human, and sort it out. 
 
 
 


